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Beating Drought Fatigue: Keeping
Drought Communications Fresh




Where we were...
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More information on all of these
programs can be found at
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Water Use Rest: n
Water Budgets, and
Cal Water Can Help

1! calwater.com

California Water Service customers
met the State's water-use reduc{non
target in June!

Thank you, Bakersfield customers, for meeting the
State’s water-use reduction requirement of 32% for
this system in June. In fact, you were so diligent inyour
conservation efforts that, together, we achieved a 32%
reduction over June 2013.

Please, keep up the great work, as we must continue to
achieve the State’s target through February 2016, We
thank you again for your efforts and helping to ensure we
have a reliable water supply, both during the drought and
for generations to come.

And remember, you can get your water use history,
water budgets, and more information about the drought
and conservation programs 24/7 at:
www.calwater.com/drought
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customers need to know about
nd conservation




From reductions to recognition...
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California Water Service (Cal Water) Visalia customers who are
going above and beyond their water-use reduction require-
ment now have a chance to win a $500 bill credit.

Customers who save at least the 32% state-mandated reduction
on bills dated September 23 and October 22, 2015 (consump-
tion period is the month prior to your bill date), will be auto-
matically entered into the drawing. The drawing will be held on
November 2, and 10 winners will each receive a $500 conserva-

) tion credit on their account.
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Conserve Water
Receive a $500 Bill

Program details:

* This program is open to all customers in Cal Water’s Visalia
District, except employees or immediate family members.

* Customers must have been continuously receiving water utility

service at the same location since May 2013 in order to track

water use reductions.

Customers who use 32-40 percent below their water use for

the same period in 2013 will receive one entry into the draw-

ing; customers whose reduction is 41-49 percent will receive

two entries; and customers whose reduction is 50 percent or

more will receive three entries into the drawing.

.

For more information and full terms and conditions, visit www.calwater.com/VISdrawing

California Water Service (Cal Water) customers who are
going above and beyond their water-use reduction re-
quirement now have a chance to win a $50 gift card.

Cal Water appreciates the hard work our customers have
done to meet state-mandated water-use reductions in your
district. So, customers who met their water budget on their
bills from December 2015 through February 2016 (con-
sumption period is the month prior to your bill date) will be
automatically entered into monthly drawings.
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PROGRAM DETAILS:

¢ Drawings will be held in December, January, and Febru-
ary, and 25 winners in your district each month will each
receive a $50 gift card.

¢ This program is open to all Cal Water customers, except
employees and their immediate family members.

* Customers must have a water budget to be eligible. For full
terms and conditions, visit www.calwater.com/reward.
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LAUNDRY LIBERATOR

BATHROOM BRAWLER
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BATHROOM BRAWLER

Alter Ego: Martin Diaz

" Superpowers: Super
low-flow

Arch Nemesis:
The Phantom Flusher

Bi0: Wham! Boom! Kapow! The Bathroom Brawler is

to all walks of When
the Brawler is around, you’d better believe that no toilets
and sinks are left running. Toilet terrors and shower
singers, beware: You're in for a clobbering, or a stern,
but fair, talking to.

The Bathroom Brawler’s Tip: “'ma
big supporter of proper hygiene, but make sure you
time your showers to roughly five minutes. Shortening
your shower by even one minute will save up to 150
gallons-per-month!”
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117,531 reached
4,105 likes

307 comments

e 318 shares
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Targeted outreach from every angle...
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Plus...

* Flat-rate customers (postcards)

e Cll customers (letters, social media)

* High-use and high-surcharge customers (letters)
* School district superintendents (letters)

* Media education (system tour)

* Monthly updates to community leaders (email)

* Lowered reductions and surcharge courtesy tier for
metered customers (direct mail, online/social, segment
at GRC PPHs)
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But Some Things Don’t Change

 Still taking a customer-first approach and seeking to
educate customers on State-mandated restrictions and
plans going forward

 Still have a (now even wider) range of conservation
rebates, programs, tools and want to work with
customers to reduce water use
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Moving Forward

* Analyzing data for self-certification option

* Expecting minimum standard to maintain gains and have
consistent message for strengthened long-term
standards

* Transitioning from short-term State mandate to long-
term sustainability

 Will communicate with customers, elected officials,
media, employees
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Yvonne Kingman
vkingman@-calwater.com
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