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Traditional communication techniques - Mail



Newspaper and Magazine Ads
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Innovative communication techniques - Email
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Online ads



Customer walk and talks



Customer Outreach



Mulch Madness



Toilet Giveaway



Customer 

Comments
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“I'm just fed up with these liberal politicians. This 

state is such a mess. We have serious problems and 

these morons just can't stop with their liberal agenda. 

There is no global warming, we don't need a bullet 

train (that really isn't a bullet train), this state is being 

overrun by illegals, etc... it goes on and on. I'm so 

pissed I think I'm going to move somewhere people 

haven't lost all common sense. This state is a perfect 

example of why this country is going to hell.

Anyway, how is the ground water situation?”
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- on “Let’s Keep Conserving”



“I think your response was clearly 

ridiculous. Rebates are a hassle and you 

know it. You hope most people don't apply 

for the rebate or they don't cross a    T   or 

dot an    I   so they're rebate can be 

denied.  It's like the grass rebate. 

Everyone I know is still waiting for a 

check. The big guys have been paid but 

the rest wait. Don't respond. You can eat 

the rain barrels.”
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- on their refusal to apply for the $75 

rain barrel rebates



“This is ridiculous. If you were 

really serious about providing 

drought relief steps, you'd offer 

delivery of mulch and barrels.  Just 

more corporate window dressing.” 
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- on Mulch Madness event and 

CAW’s lack of delivery service



“How about we start with you guys!!! City of TO, 

CalTrans and LA dept. of water power? You guys 

always put it on the public, you guys should set 

the example !! LA city just dumped hundreds of 

thousands gallons of water down the street a 

couple weeks ago, CalTrans continues to water 

freeway slopes during the middle of the day. 

Water conservation should start with local 

government operations.”
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- on the 25% water use 

reduction



Questions?

Evan Jacobs

Evan.jacobs@amwater.com

(916) 568-4252

www.californiaammwater.com
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